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Letter from our CEO

Dear Givologists,

7TABOA ATIA A 111c xA0 ol
than two years agoEach day, our field partner network,
volunteer base, anddonor community continues to |
grow. As we forge new connections across the globeg
inch closer to our shared vision: making access to
education a right for any child.

!
b

yéi OAOU DOT OA O1-20]impacOin A A
two years of operations, we have raised approxintaly
$111,707 to support over 2,635 students in 19different : .
countries through 30 grassroots partners. Our . ; i A RS
organization has 4,000+ supporters on Facebook,

Linked-in, and Twitter, 1,400+ registered donors,12 chapters started at universities, high schools, and
various cities, 30 core team members and 90 volunteerdapally. Notably, we received the Intelius Award for

0" AOO 200ARTAEAT %l OAODPOEOAG K -BDANAREGNR AO MO EI4¢ DAEMIAIO A AGEA (

xIT A OECIEAEAAT O '1T1TGCiIA 'OAT O ' xAOAh ET AWABOEIT OI
Student2 OT %1 OAOPOEOAO ET OEA 51 EOAA 30A0A06 AU OEA +AEOI ¢
ATT1AAOGETT O OEOI OGE OI AEAT 1 AAEAh xA xAOA AgOOAI Al U DI

book Half the Sky Vivanista NewYork Times among other print and media sources.

Numbers, however,fail to capture all the individual stories that form the heart of Givology This December, |

was fortunate to travel to Uganda to visit the Circle of Peace School, one of our partners. In witnessing

firsthand how the money Givology raised enabled the construction of classrooms angrovision of

scholarships for children from the rural villages, | felt humbled by the dire need, yet moved biiow every

little bit made a difference. Each of our partners has a unique story to tell. From postarthquake school

reconstruction in Haiti and teacher training in Pakistan to library constructon in rural India and student

OAET 1 AOOEEDO ET1 #EET Ah x Aod® Aonck dedvarid z2aw@Ainhovéive, cAmmumith AOET ¢ U
driven projects and education causes7 A OAEA 1T 060 11 661 h O, AAOGT &1 ' EOGAR
Everyone has sonething to sharez no contribution is ever too small!

In reviewing this last year, we want thank our community, volunteers, and supporterg our work would be
impossible without your contribution, dedication, and time. As always, our philosophy is ofoecnmitment to
continuous improvement. If you have any feedback or suggestions, please contact me at
joyce.meng@givology.orgx A6 A 11T OA O1 EAAO A&O1T i1 Ul O8

With Warmest Regards,

CEO and Céounder, Givology
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Overview of Givology
Vision
Give to Learn, Learn to Give.

Around the world, more than 115 million children of primary-
school age are not in school, and even more do not have the
opportunity to pursue secondary school or higher educébn.

0T OAOOU EO 1T1TA T &£ OEA DPOET AEDPAI
to eliminate market inefficiencies and financial barriers to
obtaining and improving education by maximizing the impact of
every dollar of donation.

The transformational powers of krowledge and a good education
are undeniable. However, for many children and adolescents
around the world, both the quality of education and the ability to

go to school are compromised by financials constraints. Often
times, families may have difficulty afbrding school fees or the cost

of supplies, or may simply need to keep children working to
contribute to the family income.

At Givology, we believe education is the single most important
and sustainable resource for individual empowerment,

- . . Childrenhaving fun on the playground
advancement, and poverty alleviation. Givology democratizes during recess (China)

philanthropy by allowing any Internet user to impact the lives of

students in need of educational assistancg. 06 O 11 O EOOO AAI OO | AEEIC A
donation, but rather, engaging with education as cause and making giviag active act We truly care about
the community aspectz of blogging, messaging, writing letters, tracking your impact, and participating in an
ongoing dialogue on creative ways to empower children throughout the world.

Givology is a means by which any Internet user who wishes to support basic education abroad to confidently
give Z to give quickly and directly, to give with an understanding the recipient he chooses will receive 100%
of the amount, to give with an expectabn of informational transparency.

Mission
Leveraging small donations to make a difference.

Givology is anlInternet online marketplace that empowers individual donors to connect with students and
communities in need of financial aid to continue educatioh O Ei DOT OET ¢ 11 AAOAAOQEIT 8
student scholarship grants are prescreened, monitored, and delivered by local grassroots neprofit
organizations and schools. We post grant profiles that meet the highest standardiofpact per dollar, qudity

of education delivery, and social return. They are all less than $50@ndthe small denomination of both the
donations and the size of requestedrants enable a quick turnaround of funding and disbursement.

By leveraging the Internet to support education for students and projects, Givology simultaneously creates a
global community of people connected through their belief in the power of educatio secondary mission of
Givology is to create a social web, irrespective of geographical boundaries, that encourages dialogue among
our non-profit partners, donors, beneficiaries, and the Givology team of executive members, chapters, fellows,
and volunteers.

In developing and developed worlds, education can be a means to level the playing field and tighten the gaps
in opportunity and quality of life. Givology expands the notion of transparent philanthropy and introduces
efficacy into the closng of the education and knowledgelivides.
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Our Model of Giving

Givology is founded on the principle that
donors should alwayshave the right to not
only choose their cause, but to also have a
proactive involvement in the tracking of
their contribution, regardless of size A
4EOI OCE ' EOI 1T CUBO «x
Internet user can browse student and
project profiles, as well as read student
and project blog updates, containing
photographs, scanned letters written by
students, academic transcripts, and videos.
Afterwards, by registering on the site and
adding money to an online wallet, Internet
donors can choose to allocate their funds
in the way they prefer.Likewise, Givology
works  with  innovative  grassroots - 1 \
education organizations many without A SN < A
any online presence,in the developing £ -' }r P
world to raise awareness and funding for : : e
student scholarships and education Grassroots mobilization work by the Asha Foundation (India)
projects that would otherwise escape the

attention of prospective donors.

The most unique aspect about Givology is our ability to facilitatene-to-one connections between donors

AT A OOOAAT OO8 4EOQOI OCE 'EOITTCUBO 1 AOOACET ¢ OUOOAI h
ask about their lives, their aspirations, and the challenges they face. On a regular basis, Givology aggregates
and prints out letters from donors and sends a package tour partners, who will deliver messages directly

the student. Once the student responds, Givology then scans and uploads student responses to their blog.
Through online giving teams and web messagingivology connects mternet users in the developed world to

rural villages and students far across the worldlt is not just the financial contribution that makes a difference

ET A A EFEdthérditds ybuEdiEdct encouragementin helping them overcome the hallenges they face
through letters and communication.

Our model of giving is summarized below:

1. Givology partners with credible, community -based non-profits and schools that support innovative
grassroots education initiatives or student scholarships in tB developing world. We take pride in
identifying community-based organizations that meet the highest standard of impact after conducting a
vigorous due diligence process involving formal documentation, site visits, interviews, and a thorough
review. In forming the partnerships, Givology targets organizations that are very localgriented and
nimble z grassroots organizations that often lack the publicity and marketing resources of larger
organizations or do not have a competitive Internet strategy for fundhising and awarenessbuilding.
Once the partnership is approved, Givology posts project and student information on the web to begin
the fundraising process. Free translation services are provided to all partners. A sample project profile
can be viewed hee (https://www.givology.org/~Iflearning/ ), while a sample student profile can be
viewed here (https://www.givology.org/~gshen/ ). Partners are asked to provide a detailed breadtown
of the use of funds and are committed to spending the funds as indicated.

2. )T OAOT AO AT 11T OO0 A A-Aitd @Qister &hCatcbuhtCaddd bBowse Atddent and project
profiles . Reading the storiesaand profiles of the projects and students is truly inspiring, and donors can
filter the student and projects available for sponsorship among different dimensions, such as geographic
locale, age, academic field, among other demographic and social variablBsnors are highly encouraged
to create a complete profile on Givology and post their own thoughts to their blog to share insights and
inspirations with the greater community.
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3. Through Google Checkout, donors add money to their wallet, and then can allocate money to
students and projects, as well as use our innovative messaging system . Through the web messaging
function, donors can send a message to the student or project leader, asking for a progress update and
the receipt of funds, or just providirg a general letter of support and solidarity.

4. Once a student or project is fully -funded, Givology sends a check to the partner organization |,
which is then responsible for delivering the amount of the money to the student or the project
beneficiaries.

5. On a quarterly basis, the partner
organization is responsible for providing a
progress update . Progress updates come in
the form of videos, photos, letters from
students, and academic transcripts, among
many other forms. Givology downloads all
donor messages and sends them to the
student or project beneficiaries to facilitate
cross-cultural communication and dialogue.
Progress notifications are automatically
delivered to the donors in support of that
particular student or project.

6. Givology fellows travel throughout the v : }
world, visiting rural villages, school, or Peace School students having fun during break (Uganda)
project sites sponsored by Givology . Acting as
the eyes and ears of donors, fellows provide phos, videos, and commentary to supplement the project
and student updates. Fellows describéheir experiences in their field, bringing back their insights to the
greater Givology community, while providing our partners with needed help Fellows write in a purnal
and post pictures which is allavailable online at our site: https://www.givology.org/notesfromthefield/

7. Givology chapters (started at high schools, universities, local churches, et@hd Giving Teams serve to
accentuate the social networking aspect of the site . Chapters and teams raise money, hold local
fundraising events, and help identify new partnerships that Givology should consider formin@hapters
are truly foundational to Givologyz anyone can make Givology part of their local communitylo learn
more about starting a chapter, please visitattps://www.givology.org/startachapter/

As a 100% volunteerdriven organization, we not aly leverage small dollar donations to make a difference,
but aggregate small time donations by our network of supporters to further our cause. From translation and
web design to partnership support and blogging, Givology has ove30 members contributing to our
PDEEI T Ol PEU 1T £ | EAOI DEEI AT OEOT DU £ O AAOAAOQETT O

Technology in Rural Villages

-ATATTT "TAAxATT 1T1TAA xOi 6Ah 001 OAOOU EO EO 110 AAPOE
shouldn't the solutions to poverty focus on connecting peopke 6

Many of the students and villages Givology sponsors are not connected to the Internet. As donors can read in

the student profiles, students expressed a desire to understand the world beyond their village.2011, one of

our goalsis to provide each spasored student or school with a computer, web caera, digital camera, and

Internet connection. By providing these technological resources, students have access to better learning

materials and the opportunity to expand their horizons beyond the village, ths increasing their overall sense

of selfempowerment and available opportunity. Likewise, the provision of these resources enables students

AT A OAETT1 0 O AITTAAO O 'EOITTGUBO Aiii Ol EOU EOOAI £
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La Vallee students in class (Haiti)

partner organization, creating a global community in
support of the transformative potential of education.
We emphasize technology education in the projects
and partners that we support from our support of

+ATUA O 4AAETTITCU wAOAAOQEII
(TECC) computer training in rural China.

One key feature of Givology is that sponsored
students and villages become cognizant that their
support comes from people across the world,
connected through the Internetby a common vision
in the importance of education. Even though the
OAAEPEAT OO0 T &£ 'EOITTCUBO
very isolated areas, theyfind themselves suddenly
uplifted by a new global community of supporters. In
essence, Givology sends the message that location
and financial condition should not isolate talented

students from the pursuit of knowledge and seHmprovement. The Internet enables a new form of 1:1

connection béween donor andstudent.

Theory of Change

Givology democratizes education philanthropy through the Internet, and mobilizes the collective impact of
many small donations in breaking down educational barriers in the developing world. More specifically,
Givology-sponsored students can attend school, which leads to personal development and more career
options upon graduation. Givology projects also help to increase quality of education through teacher
training, library building, and school renovation. Eduated families are more likely to send their children back

O0i OAEITIh

A ORMGEEIT 1CA 10 EA AORKDAQGKH!RAT ddnbr edd AGiVAIgEE KbPes to create a

movement that integrate education advocacy, giving and personal connections in the donanemunity.

give to learn, learn to give

%

Educating young people means creating future leaders in
business and government and contributing to the next
generation of teachers and educators. This makes it
even more likely that future generations will benefit
from higher standards of living and greater educational

access.

Givolo

1

Givology alleviates the financial burdens of the student’s family.

As a result, funding one student also makes it more likely that
his/her siblings will be able to finish school.

g Z g/ | The more educated a person is, the
more likely his/her children will be
Z Z educated.
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Year in Review

The following table summarizes our total impact to date since inceptionVe are pleased tannouncethat in

two years of operations, we have raised approxintaly $111,707 to support over 2,635 students in 19

different countries through 30 grassroots partners. Our organization has 4,000+ supporters on Facebook,

Linked-in, and Twitter, 1,400+ registered donors,12 chapters started at universities, high schools, and

various cities, 30 core team members and 90 Wanteers globally. Notably, we received the Intelius Award for

0" AOO 200ARTAEAT %l OAOPOEOAG h -BDANABREGA AOC A0 BEI 4G DAEGGAIO A AGHEA (
won a significant Google Grant Award, in addition to being selected once again asionT £ OEA 041 D p
Student2 OT %1 OAOPOEOAO ET OEA 51 EOAA 30A0A06 AU OEA +AEOT
AT11TAAGET T O OEOI OCE O1 AEAI 1T AAEAh xA xAOA A@OOAI Al U DI
book Half the Sky Vivanista, New York Timesamong other print and media sources.

GIVOLOGY'S IMPACT AS 0P.30.10
Our Impact

Online donations 48,968!
Proceeds from fundraisers 47,459
Total Funding Raised 111,707
Fully Funded Students 82
Fully Funded Projects 17
Our Network

Chapters 12
Donors 1,409
Interns 17
Fellows 6
Volunteers 90
Our Partners

Number of Partners 30
Number of Countries Reached 19
Number of Students Scholarships 135
Number of Projects 25
Total Impact 2,635

(Number of Students Helped) 2

2009-2010 was a transformational year in many regards as wiearned from our experiences in our first year
of operations, and embarked on an aggressive growth platNow that we have two full years behind uswe
have matured as an organization, extending aweographic reach and impact footprint.

14EEO EECOOA AT AO 11 0 ££OI1 loudt oh dudnklisite bdesuge it DEUlles Geddradoadh ddadtiand A 06 A
on the website and cash remaining unallocated in user accounts (ie: donors who made payments to wallet, but did not o
OA1 AAO OEA AATAEEAEAQUQ8 4EA 0OOI1 0Aders gaynmeiishi®Galledthal ha@ibéen 11 1T OO

allocated to specific students and education project grants.
2 Conservatively assumes that each project benefits an average of 100 students (see individual project profiles for the
detailed count)
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Global Impact

The map below shows the locations of our Givology partners, extending across Latin America, Africa, and
Asia. Each year, we hope to further grow our network of field partners, supportingnnovative grassroots
education initiatives one village at a timeMore details about our field partners and education initiatives can
be found below. Currently, our partners work in the following 19 countries: Argentina, Brazil, China
Colombia, Ghang Guatemala, Haiti, India, Indonesia, Kenya, Mali, Pakistan, Paraguay Peru, Rwanda Senegal

Sri Lanka Uganda andZimbabwe.

The main hub of our Givology team is based in Philadelphia at the University of Pennsylvania campus, but our
core team membersspan across the United States, from California tdew York.Our donor network is highly
global, with supporters across North America and EuropelNotably, we have identified a particularly positive
trend of donors registered in countries in which our localpartners operate.

Our philosophy at Givology is thatthe spirit of giving and community transcends boundariesEven if a
student resides in an isolated rural village, he or shean connectto global supporters and feel integratedAs
Malcolm Gladwell oncex OT OAh O01T OAOOU EO EO T1HenGe, weAnBke E duAMISSibnite
foster these connections, one student and one community at a time.

Page9
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Our Field Partners

Givology partners with leading grassroots norprofit organizations, local communities, and schools to
sponsor education grants and innovative communitybased education projects. Through our website, you can
read aboutthese initiatives and scholarships ard choose which causes to adopt as your owimhe formation
and management of partnerships constitutes the backbone of Givologyilmpact, and more importantly, the
foundation of our credibility. Since our partners are responsible for disbursinghe funds tothe student and
project and providing periodic progress updates from the studentand project, Givology requires that
potential partners meet a high standard of accountability.

The table below lists some basic information about ouB0 partners in 19 countries.

INETN[E] Countries Notes

Ahead Energy Uganda inologys~upports the installation of solar panels
OEOI OCE A OIECEO &£ O 1 A2

Asha Samajik Vidyalaya India Givologyprovides funding for the Gonwara
community center, which offers extracurricular
activities and support classes for students

Beijing Western Sunshine China Givologyfunds student scholarships for students
Foundation from rural villages hours outside of Beijing as well as
support for library construction, teacher training,
and funding of a kindergarten learning center

Circle of Peace School Uganda Givologyfunds student scholarships for orphans and
disadvantaged children from the village, as well as
raising funding for the relocation of the Lower
Campus and the purchase of land forxpansion

Educate! Uganda Givologyprovides scholarships to young leaders in
the community to enablethem to complete their
education and contributeback to their local
community in turn

Emmaus Road Foundation Colombia Givology funds student scholarship®f students
supported by the Emmaus Road Foundation
Network. Read the letters from the students online!

Evershine Foundation for India Givologyprovides student scholarships to
Education elementary school childrenat this free English
language private school for disadvantaged children

Flying Kites Kenya Givologysupports the holistic education of orphans
atFlyingKiteso+ ET AT CT B #EEIT AOAI

Free the Children Kenya Givologyprovides funding for a school lunch
program to improve school attendance and
concentration

Give Opportunity Argentina Givologyprovides scholarship assistance to high

performing, but needy students

Global Peace Exchange Rwanda Givology supports an English Education program at
Bukomero Primary School

Pagel0
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Keframa College

La Vallee Community

Nanubhai Education
Foundation

Ouelessebougou Alliance

Peach Foundation

Phelex Foundation

Schools for Asia Educational
Foundation

Seeds of Africa

Sheed Society

Skip Peru

Solar Meninos de Luz

Starfish One by One

Team Tobati

Uganda

Haiti

India

Mali

China

China

Sri Lanka

Zimbabwe

Pakistan

Peru

Brazil

Guatemala

Paraguay

Givology provides scholarships for secondargchool
students in this school in wartorn northern Uganda,
aiming to provide comprehensive care

Givology provides scholarships for elementary and
secondary school children. Posearthquake, Givology
mobilized efforts for school reconstruction. La Vallee
currently requires funding for the construction of a
school kitchen to enable fod donations from the
World Food Program.

Givologyfunded the construction of a library and the
purchase of books

Givology raises funding to repair and refurbish the
Solo Village School

The Peach Foundation wasur first partner. Givology
completed two full rounds of funding for Peach
Students, selected from rural villages based on
financial need and academic aptitudeThe letters
from Peach School students are trylinspiring!

Givology funded the purchase of poplar trees, wbh
were planted by the community. Sales of poplar
products are usedto fund the repair and
refurbishment of a local village school

Givology provides support for the Beacon Hill
Academy, a school created to provide the youth of th
area intensive English training and vocational
development

Givology recently entered into a partnership to
provide scholarships tostudents who demonstrate
great academic potential but high financial need

Givology funds teacher training programs, aiming in

DAOOEAOI AO O1 af@bbi OO CE
Givologyfunds student scholarships, and a primary
education program designed to combat the structural
violence of poverty in the local community
preventing access to education

Givology funds administrative support for a
philanthropic school operating in the favelas (slums)
of Rio deJaneiro

To support the work of our newest partner, Givology
provides scholarship assistanceo girls, as well as
funding for the mentorship of the girlsto ensure their
empowerment and attendance of school

Givology supports student scholarshipst the
Instituto Cultural Reinaldo Macchj designed to

Pagell
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villages
Technology Education China Givology supports the purchase of books for a library
Crossing Cultures and an extracurricular program to empower the

children of ethnic minorities who suffer
discrimination in the city education system

The World is Just a Book Indonesia Givology supportslibrary construction in mud-slide
Away affected rural Indonesia
Turning Point Trust Kenya Givology funds a rehabilitation program for street

children and an innovative eboolearning project
designed to promote technological competency

VIDA Ghana Givology raises funding for the Queen Esther School
in the form of supplies

Women for Girls Senegal (Pending) Givology is in discussiono provide
scholarship support for girls inrural Senegal

Yonso Project Ghana As a new partner of Givology, the Yonso Project
provides student scholarships and education support

Becoming a Partner

In creating a community of giving, weprovide a
variety of services to grassroots partnersThe
benefits of becoming a Givology partner are
multifold - we open up a substantial new source
of funding for T OO P A Op@ratire @rém
both online and offine sources spread
awareness abouti 0O DHAOOT AOOGG
initiatives through social media and blogging
assist in the recruitment of volunteers and
interns, connect our partners to chapters,and
aid in social impact monitoring and analysis.
Since we have access to a broad base of Internet
donors, our partners benefit from our P2P
platform and numerous marketing and
fundraising activities. In addition, we provide
translation support. In return, all that we ask for
are regular updates about the progress of the student or project to inform our donor base about the impact of
their contribution.

Starfish One by One provides scholarships and mentoring tc
girls in rural villages (Guatemala)

As we grow, expanding our network of partners emerges as a key priority. We encourage organizations to
apply, andfor our donor baseto recommendpotential partners that we shouldactively pursue. To learn more
about becoming a partner of Givologyplease visit the following linkto download and submitan application:
https://www.givology.org/partnerships/
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Event Highlights of 2009 -2010

Sep2009: Givology
i AT OET1TAA E
Half the Sk

Oct 2009: Givology
presents at Skoll
Emerae

Dec 2009: Givology Launches
our Holiday Challenge

March 2010 : $50
Campaign Exhibits in NYC

April 2010 : Givology selected to
participate in the Kairos Summit,
wins the Intelius Award for Social
Entrepreneurship

May 2010: Givology
rm=mm==- participates in the St. Gallen
Symposium

July 2010: Givologylaunches
our video campaign

ACK .ZSCHOO
- \U\/“ '.l<.|§' - . Aug 2010: Givology holds our

£ il annual benefit at Marquee

Sep 2010: Givology launches
------------------------------------ our Ietter Campaign

.......... Oct 2010:" EOT 11 CU OAI......... 7
Education Nonr0 O1 £ZE 06 11 | W TOP RATED

Non-Profits NONEKOFH 2010

4#E AT« Nonprofits
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Vision for the Future

oRaise $70,000 through online and offline sources in 2011

wGrow our donor base to 2,000+

wExpand our partnership base to 40 partners in 35 countries

wincrease our global chapters to 20+

wimprove the ease of use of the website to encourage repeat donations
uRecruit dedicated members to deepen the skills of our team

J

oRaise $100,000 through online and offline sources annually \

wGrow our donor base to 5,000+

wincrease our global chapters to 30+

uDevelop new website functions to engage doneiraproved blogging, messaging, and
account functions

wincrease the participation and scale of our "Gift of Graduation”, "Back to School",land
"Holiday Challenge" campaigns )

~N

oEnsure the sustainability of Givology by pioneering miarnteering as a human
resources strategy

uDevelop a besin-class website with engaging community features

oExpand our network of partners to cover all key geographic locales, while providing
consistent, higkquality services attuned to their needs

wAchieve a steady ~15% growth of the size of our funds raised annually and the
expansion of our donor base )

Our goal is to raise over $70,000 next year to support grassroots education projects and student scholarships.
We hope to fund 200 students and 45 projects, register 2,000+ donors, contact 5,000 Twitter and Facebook
followers, expand to 20 chapters, and reach 40 field partners. More specifically, Givology will focus on:

1 Increasing our network of chapters . The Givology team wishes to build Givology through the formation
of new chapters in various cities and countriesn the world. Initially, the team will take advantage of its
geographic dispersion to draw in those in the professional and social networks of major cities in the
United States, Europe, and China. Givology will recruit a Chapter Head based on each disgtion. He/she
will coordinate with the Executive Team to build the organization in a federated manner. At the same
time, Givology will further develop its chapter model with universities and high schools that have pre
existing relationships with the team.The logistics and management of educational facilithased chapters
vs. city/regional chapters will be similar.

1 Providing technology resources . Many of the students and villages Givology sponsors are not

connected to the Internet. As donors can read ithe student profiles, students expressed a desire to
understand the world beyond their village. One of our longerm goals is to provide each school that we
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support with computers, digital cameras, and Internet connectivity. By providing these technologita
resources, students have access to better learning resources and have the opportunity to peer into a
world beyond their village. Likewise, the provision of these resources enables students and schools to
ATT1TTAAOG O ' EOITTTCUsO ATT1T0O0 Alii Ol EOUS

Expanding our letter writing campaign . One of the most unique factors about Givology is that donors

can directly message students and read their updates online regularly. Donors can form tangible

relationships with the students, acting as mentors and sharing storiecA AT 6O 11 A0 1 EAA8 3EI D

student a little about himself, his family, or his life, the donor is opening his mind to new ideas and

inspiration. A student is less likely to become disengaged from school and drop out if she knows that

people ali OAO OEA xi Ol A AOA AEAAOEI C AT A OO6PDPI OOEIC EAOS
TA 1AOOAO0 PAO AEEI A86 ! DEUOEAAI 1 AOOAO AAAO EIITA

between the writer and student recipient.

Creating more videos and multimedia . Givology
is planning a series of visits to local partners to
gather video footage and student interviews to
provide our donor community with richer visual
and audioupdates. In addition, it is experimenting
with holding webinars to connect schools in the
developed and developing world to share ideas,
aspirations, and challenges.

Expanding our channels of funding. In addition

to online donations and fundraising, Givtogy is
looking into launching a related social business, of
which 100% of the profits are donated to support
Givology sponsored students and projects.
Sustainability is a core focus. In addition, Givology

is actively working to start and expand chapters
across the world to get more students and professionals engaged in our efforts. The growth of Givology
chapters broadens our network of active supporters and provides Givology local community support,

from fundraising and translation to advocacy and outredt. Givology also hosts events in order to

increase marketing and fundraise for various students and projects. ldeas from events are generated

OEOT OCE OEA AQAAOOEOA OAAIi 10O ET AEOEAOAI AEAPOAOOS
scale. Folinstance, in August 200%nd 2010, Givology held a launch event in New York City at Marquee

and raised $12,300and $4,300, respectively On the other hand, chapters have been successful in
implementing microfundraisers on their individual campuses. Givalgy plans to continue various

channels of fundraising to diversify our sources of income.

Class in session at the Evershlne Foundation (India

Growing our supporters, users and donor base. With respect to our online platform, the target is for
Givology to grow its student and project profiles at anncreasing rate, keeping pace with the volume of
dollar donations from its donor base. For the year 201011, the goal is to reach $0,000 in funded
student grants and projects and 2,000 donors in the Givology online community. Givology also intends to
create a wider net of Giving Teams, in which many individuals are able to sign up together and donate.
The goal is to have 50 giving teams registered lyear-end 2011

Improving our v olunteer program . Givology volunteers are indispensable assets to ouwork. As a

100% volunteer-driven organization, Givology depends on a network of global supporters to help us

grow, forge new connections, and make an impact. Givology will streamline the volunteer program to

better accommodate the schedules of a wide vaty of people as well as the unique skill sets of people.
Interested parties are asked to send their resumes as well as volunteer interest forms to Givology.
"EOTTTCU OEAT AOOAOOAO 1T OCATEUAOEITAI 1TAAAG TAO xAl I
volunteer will then be placed in contact with a specific Givology Core Team Member that will work with
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the volunteer on the assigned project. Biveekly,
Givology will send out a volunteer newsletter to
update our volunteers on what Givology is
working on and what projects need volunteer
help.

1 Optimizing our website and services . Givology
is an onlinebased platform that will continue to
innovate on design and functionality. The
Givology team plans to increase the speed of
transactions and reduce its dependency on fee
based processing service as we have recently
obtained tax exenption status (i.e., Google,
Paypal). By building blogging and messaging
capabilities into the site, Givology intends to
further advance such capabilities in the future
through offering additional file uploading capacity,
text messaging, and crostinking with other online social networking sites. Moreover, we place high
priority on improving the services available on our website by adding more dynamic features, such as
enhanced blogging, messaging, and account functions.

Givology supported teacher training programs (Pakista

Target Affiliates

Although Givology hopes to capitalize on small scale, individual
donations - the largest form of charitable giving- Givology also plans to
diversify its donor base by forming partnerships with corporations and
institutional supporters. Givology is curreny working on expanding
sponsor outreach initiative to bring more monetary and inkind
donations. In 2010-2011, we plan to focus on smaller businesses from
personal networks and socialimpact media channels to create mutually

beneficial relationships. An @AiI PI1 A 1T &£ OOAAAOGO xAO
partnership with Khaya Cookie Company, a feprofit social enterprise,
xET DBl AACAA O AT TAOGA pnbp T &£ TIT1ETA

Givology last winter. As Givology matures, we look forward to connecting
with corporations that would be able to provide us with pro bono
services, such as flight mileage, international shipping, and management
consulting services.

Givology also targets high schools and universities to start Givology
chapters, which are groups led bystudents that support the mission of
‘- Givology. Chapters engage the local community by hosting public
Street childen get a second awareness events, raising donations for Givology students and projects,
chance (Kenya) and participating in Givologywide initiatives and campaigns. Through
chapters, Giwlogy is able to tap into networks that are removed from our
current audience, expand our geographic presence, and circulate new ideas
and feedback. The chapter program officially launched in 2009 and since then has successfully created 3
regional chapters 11 university chapters, and 5 high school chapters. Givology has made a comprehensive
chapter guidebook and an application available on our website, and we continue to receive chapter
applications on a regular basis.

Key Success Factors and Risks

GEOI 1T CcUBO OOAAAOO AAPATAOG 11 OAOGAOAI EAU Z£EAAOI 008
"EOT 1 1 ClWdwe retyio®these contributions to fund partners and students. Financial support from

Al OPT OAGET 1O AAT Al Oi EihclesshditiieXunds Bv@ilablel taCconhedt wih(parheksO O A U
Another key factor is our commitment to transparency and openness with our partners Givology must
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maintain credibility and the assurance that donations are truly reaching students and enabling a substantial
education. Wealso need knowledgecapital, especially concerning our partners and knowing the details of
how such educational institutions work with students. Such knowledge helps build strategic relationships
with our partners, which ensure a longterm relationship in helping present and fiture students. Being able
to measure and show eidence of impact is also needed to present and communicate thi@ference Givology
is making to market to potential donors. Because Givology is completely voluntedrased, success requires
staff attracton al A OAOAT OET 1 8 , A O @dpdndis oncéntinlious g@pwth &nd de@bpnkrd i@
terms of technology, network expansion, andharketing capabilities.

Marketing Plan

&1 0 OEA TA@O EAx NOAOOA
strategy maintains a heavy commitment to
organic, grassrootslevel marketing, specifically in
continuing to seek realestate for Givology via
online networks, eventbased marketing, media
features and chaptersexpansion in select areas.
Given that operations are still relatively small,
investing heavily monetarily into professional
marketing services or public relations wires may
not be the most efficient allocation of resources.
4ET OCE AU [ i AAT @o

developments in marketing platforms present a
unique bracket list of important tools that will

allow Givology to attain the largest increase in
targeted demographic per capita invested.
However, & Givology matures and achieves greater

attention from partners, donors, media and corporate funders, Givology plans to start investing into
professional services, including public relation wires, improved SEO tools, online advertisements, etc.

The children gather outside of Queen Esther School (Ghe

Online Networks: The rapidly growing popularity of user-driven online services, including Facebook, Twitter

AT A 91 OOOAAR EAO O1l EAEAAS G &4 IEOEDICOEOQAIC(DIOdOEISO 41 QA A GEQDT,
management and target demographic structure, the technologies that will prove most beneficial rely heavily

on user collaboration and dynamic B2B and B2C interaction via online vehicles like P2P networking,

collective intelligence, RSS (Really Simple Syndication), blogs and vlogs, and various social networks,
especially the ones listed above. Indeed, the issue no longer revolves around the availability of Internet

marketing resources, but rather the implemetation of online devices in a way to reap the greatest benefits.

7EOE OEEO AEAI T AT CA ET T ETAh EO6O Ei DAOAOEOA O1 OAAT CI
the beginning or end of any marketing effort, but must rather act as a catalystdt will work most effectively
xEAT AT T AETAA xEOE 'EOIITTCUBO 1 £A&

addition, on the microlevel, Givology must strengthen the
I OCAT EUA OE | chpaliitiesE tb @Ak itha imost of the
market opportunity at hand.

Event-Marketing : To raise additional funding and awareness,
Givology holds events benefiting students and education
POT EAAOO8 %OAT OO AOA AOEOEAAI O1
they mobilize the community in support of education and are a
great way for supporters and belevers to connect in person. In
August 2009, Givology hosted its first official event, the
GivologyNYCLaunch@Marquee, which will serve as a

- . benchmark both qualitatively and quantitatively upon which
Reading is a pleasure for the children at th future efforts can be planned and evaluated. Due to MarduA 8 O
newly constructed Bajipura Library (India) success, Givology recognizes the potential profitability of greatly
expanding efforts in this area, planning larger and more frequently
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held events (as an initial target, around three to four times a year). Also, Givology recognizes that holding
larger-scale events require a greater commitment in both human capital and monetary investment. Because
engaging the larger demographic achieved through largescale events and maintaining a 30@0-400 percent
ROI are equally important objectives, the higher implicit costs should be offset through corporate financing
and sponsorship, which will entail a greater focus on developing these relationships.

Media Features: ' EOI 11 CU8O ETTT OAOEOA xi OE EAO AAAI

Opi 01 ECEOAA Au Oii A T &# OEA xiIp. 7 .~ ° | EA 160
) .

well as local papers and online blogs across the world. Media

AT OAOACA EO AOOAEAI O " EOIII AAAOO

many ways direct communication with OEA 1T OCAT E|

target market, both in maintaining current relationships and
developing new ones. With much greater competition for real
estate in this market, it is imperative to define the target in all
pOAT EA OA1 AGEI T O A EA&ItaimélriarkeE A A
and any subsegments and lining up publications and
broadcasts within these categories. Although usegenerated
content has become an important outreach mechanism thatis  The Egg a Day program by the Rural Chin
more readily accessible, rainstream press, despite being much Education Foundation (RCEF) improved

harder to achieve, still drives significant awareness. Indeed, theschool attendance and performece

names of many prestigious publications and the credibility they

carry can drive significant increases in media conversion rates. Mindful of this need and aware of the
limitations of its volunteer-structure within this capability, Givology highlights the importance of developing
relationships with Marcomm firms that will keep its presence alive in a 24our news cycle and provide
opportunities for pro bono advertising spaces in both traditional anconline media.

Vision for Influencing Systemic Change

Education can be a means to level the playing field and tighten the gaps in opportunity and quality of lite.
also serves as a catalyzing force talleviate poverty and disease, which are immediate challenges in
developing countries. Schools provide children a safe environment where they can learn necessary life skills
AT A OAAREOA COEAAT AA AT A AAOA8 01 OAOOU igodis fo klikindte/2 OE A
market inefficiencies and financial barriers to obtaining and improving education by maximizing the impact
of every dollar of donation. For many children and adolescents around the world, both the quality of
education and the abilityto go to school are compromised by financials constraints. Often times, families may
have difficulty affording school fees or the cost of supplies, or may simply need to keep children working to
contribute to the family income. Because we believe educatids the single most important and sustainable
resource for individual empowerment, advancement, and poverty alleviation, we wish to alleviate this
problem by gathering microdonation through the Internet. Givology allows any Internet user who wishes to
support basic education abroad to confidently, efficiently and directly give with an understanding the
recipient he chooses will receive 100% of the amount, to give with an expectation of informational
transparency. Givology aims to revolutionize philanthroy in education from methodology to social
construction.

The educational investments made by Givology benefit the community in numerous and sustainable ways.
Broadly speaking, education addresses improves the health of society and increases economic output,
through both expanded access and training, which isely to releasing societies from poverty. Educated girls
marry later, and have fewer and healthier, children. They also earn 1#6% more in wages as more
productive, highly-skilled workers, benefiting not just themselves, but the community, aggregate econgm
and family. Education also provides a means by which boys may better their lives, preventing them from
turning to crime, rebel groups, and terrorism. By giving the most sustainable form of aid, Givology helps to
catalyze human capital accumulation anéconomical development in the longun.

Pagel18

DX



«( 2009-2010 Annual Report

GW@H@@V Annual Report | 2009-2010

give to learn, learn to give

Financial Summary
EOI 1 1T CUB8 Cunddg dbive AdknGouil diferent means:
1 Online funding
1 Chapters fundraising
1 Core team fundraising
1 Grants and corporate awards

Sources of Funding

yi EOO OAATTA UAAO T &£ 1 PAOAOGCEI1T OEOI OCE 3APOAT AAO

donations made through Givology.org, revenue from regional fundraisers, and proceeds from corporate and

foundation grants. In September, we were also cisen as a recipient of the Google Grants program, which will

award Givology with a $10,000 monthly Google Adwords budget and, for a limited time, free online donation

processing. We expect that in the future this grant will drive increased traffic and omieé donations on our

website, while decreasing overall transaction costs as a percentage of donations. Below is a breakdown of
EOT 1T CU8O AOOOAT O O1 OOAAO 1T £ £O1 AET C8

Sources of Funding: Year over Year Comparison for Annt

$40.000 Periods Ended September 30, 2009/2010.

$35,000
$30,000 -
$25,000 -
$20,000 -
$15,000 -
$10,000 -

$ 0

Givology.org
Donations

m 2009 $14,551 $15,702 $7,416 $3,485
2010 $34,417 $31,757 $5,299 $80

Regional Fundraiser, Corp/Fnd. Grants Other

Through September 30, 2010, supporters have donated $111,707 to Givology . During 2010, Givology
saw a notable increase in contributions from online donations and from regional fundraisers. A large portion
of the increase in revenue from regional fundraisers ($11,300) was raised by the Circle of Peace School, a
partner organization and fiscaly sponsored project of Givology.

Givology was also recognized as a 501(c)(3) tax exempt organization by the IRS on February 1, 2010. The
effective date of exemption is retroactive to the date of our inception, June 20, 2008. Any supporters that have
guestions about the tax deductibility of donations should feel free to contact us.
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Online Funds Raised through Givology.org since Inception
4EOI OCE 3APOAI AAO omh ¢mpmh ' EOITT CUBO OOAOO EAOA bl AA

$39,908 wasallocated by our users to educational projects and primary school students in countries such as

#EET Ah )T AEAh 5CAT AAR (AEOGEh AT A #1101 AEA8 Achuyxo xAC(
remainder is pending allocation to grants by our users.
Cumulative Amount Pledged to grants by Donors as of 9/30/20
$45,000 $39,908
$40,000 j
$35,000 /
$30,000

$25,000 Ve
$20,000

$15,000

$10,000 )y

$5,000 —
$0 f——
S T S S s
o\ NQ\ '\,'5'\\/ '\')’\'\, RSN PANIAN A ' oY l&\’\z '\/\'\”) AN AN AN VY o\ o\

The graph below details by month the dollar value of grants made to students and projects, as well as the
total number of donations. From our launch in September 20Q8he average donation size was about $45 and
there were 35 donations in an average monthYear over year, the average donation sizacreased from $36

to $54, and the number of donations in an average month increased from 28 to 40.
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Online Donations at Givology.org by Month:
Total Donations (USD), and Number of Donations,,  ponations
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m Payments to Grants (USL Number of donations

The giving on our website has resulted in fully funding 79 student grants and 17 education related projects. In
addition, this amount partially funded another 11 student grants and 8 projects to, on average, about 26% of

their requested amount.

By demographic, our partners that focus on students and projects in China received the most contributions
(30% of total uOAO AT 1T AOET10Q8 4EEO OEI OI A 110 MAOCDHSEBOMEOET C OF
China, and the number of Chinese student and project profiles posted on givology.org is greatest. The next

highest recipients of contributions were in Uganda (B8%), third were in Haiti (12%), and followed by

Colombia (7%), India, Kenya, and Paraguay with about 5% each. In the future, we expect continued diversity

in giving as our newer partners continue to post additional profiles and projects from other regionsf the

world. The graphs below summarize the total amounts pledged to the student and project profiles of each

partner, along with the target country of that partner.
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Student Grants: Amount Pledged vs Requested b
Partner (target country)

Schools for Asia Edu Fnd(Sri Lan

Skip (Peru)

Keframa College (Ugand:

Give Opportunity (Argentina

Sheed Society (Pakistal

Evershine Foundation X

Flying Kites (Kenya

Educate! (Uganda

La Vallee Community (Hait

Team Tobati (Paraguay

Emmaus Road Foundati¥

Beijing Western Sunshine EX

Circle of Peace School (Uganc

Peach Foundation (Ching

$0 $1,0082,0083,0084,0085,0086,0087,000
Amount in USD

® Amount Pledged = Amount Requested

4EOI OCE 3APOAI AAOh ¢xh ¢mpmh 4EA OAAAE ts&fiuéeipledgéEi 1 6§ 0 00
donations ($5,670), followed by Circle of Peach School ($5,065), and Beijing Western Sunshine Foundation
($2,495).
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Project Grants: Amount Pledged vs Requested by Partne
(target country)

VIDA (Ghana, Nicaragui

Phelex Foundation (Chine

Global Peace Exchange (Rwan
Turning Point Trust (Kenye
Ouelessebougou Alliance (Mal
Nanubhai Education Foundation (Indi
Free the Children (Kenye

AHEAD Energy (Ugand

Skip (Peru)

Asha Samajik Vidyalaya (Indi

Rural China Education (Chin

TECC (Chine

Sheed Society (Pakistal

Solar Meninos de Luz (Braz

Beijing Western Sunshine Fnd (Chir
Circle of Peace School (Uganc

La Vallee Community (Hait $5,500

$0  $1,000 $2,000 $3,000 $4,000 $5,000 $6,000

Amount in USD

® Amount Pledged m Amount Requested

For project grants, La Valle&€ommunity received the highest amount of donations from our users ($2,575),
followed by Circle of Peace School ($2,280), and Beijing Western Sunshine Foundation ($878)
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Offline Funds Raised

For simplicity in this report, we considerfunds that Givologycollected which were not donated through our
website or not ultimately credited 01T O Givbiogy.org walletsas offline funding sources.From its inception

OEOI OCE 3APOAI AAO onh ¢mnpnh " EOII T CU8 O AGimilaidelyaphl £ 1 AAI

of such funding sources is below:

Cumulative Sources of Offline Funding as of 9/30/20:
$70,000

$63,739
$60,000 /
$50,000 "/
$40,000 ’_—/
$30,000 /_/

$20,000
$10,000 ]
$0 -Fil T T T T T T T T T T T
F & @ @ @ © @ S S L L
S &S S
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Givology received $37,13 in offline funding during 2010, most of which was raised through three regional
fundraisers: an art exhibition in New York thatbenefited our partner the Circle of Peace Schod/pril) , our
annual fundraiser in New York (August) and a series of benefit events that the Circle of Peace School
organized in Virginia (July-Septembe)). These three fundraisers generated revenues of $11,502, $8,925 and
$11,330 respectively.Other significant sources of funding in 2010 included grants from Microsoft on behalf of
employees ($2,686), and a grant from Oxford iversity ($2,388).

Through September 30, 2009, offline funding totaled #6,603. Major sourcesof this funding during this
period x AOA ' B®&YA dhapterdaunchuindraiser ($15,377), grants from Microsoft ($6,416), a student
organized benefit event hoted at Columbia University ($1,500), and @ed money from the Weiss Techlouse
at the University of Pennsylvanig$1,000).

Please note that allproceeds sourcedfrom high school and college chapters areot represented in offline
funding. These revenues araepresented in the online donations section above,since all proceeds are
creditedOT OEA AEADPOAOOS OAAI xAl1AOO. £1 0 Al11TAAQETI
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Uses of Funding

As an altvolunteer organization with no physical facilities to upkeep, Givology has kept operating expenses to
a minimum. In our second year of operation, the largest negrant expense categories were fundraising costs
and bank and transaction fees. In 210, Givology had an average return of about 200% on fundraising outlays,
and will continue to hold fundraisers that have a good potential to bring awareness to our local communities
and financial return. Pro bono legal services are generously provided byrfick, Herrington & Sutcliffe LLP.
Bank and transaction fees are expenses that Givology will continue to pay in proportion to the amount of
donations received. We continue to work to reduce expenses in this category by seeking out fofit rates
with our transaction processors. All transaction fees are bridged by separate contributions to our operating
account so every penny pledged by users to students and projects is passed on to our partners.

Givology will continue to allocate its current funds in a wg that balances our goals for global growth with the
AAOOUEIT ¢ 100 1T &£ 100 1 EOOGEI T8 #OO0O0OAT Ol Uh AT A ET OEA £EOC
grants that benefit the students and projects of our partners. Through 2011 we have also appriated

$10,000 of our net assets for use over the coming months to launch initiatives such as matching campaigns

AT A AOOGAU Ai1T OAOCOO xEAOA 'EOIITTcU pOiil OAA COAAOGAO OOA

Aside from funding grants, we will continte to use a portion of our funds toward establishing new chapters,
and expanding our fellowships program. Givology provides seed capital to newly established chapters for
fundraising and outreach initiatives. Through the coming year, we will continue to g our flagship chapters

in New York and at the University of Pennsylvania, develop our newer chapters, and continue to expand our
footprint in new metro areas, universities, and high schools. Each new chapter is expected to repay the seed
capital provided (normally between $50-$200), at which time the capital will be reused to establish
additional chapters.

Givology will continue to develop its fellowships program, which provides logistical support to our field
partners, performs important due diligence,and enhances communication from the field to our donors. To
date, all fellowspay their own program expensesout of pocket

Below is a table that details and compares to the previous year our use of funds for the 12 month period
ended September 30, 2010.

Uses of Funding: Year over Year Comparison for Annu
Periods Ended September 30, 2009/2010.

$60,000
$50,000
$40,000
$30,000
$20,000
$10,000 j
$ - -
Grants I:Fiji%ur);igtl—: Bank Fees nggtjer Marketin Tech Legal Other
rs Capital 9
m 2009 $13,922| $3,107 $565 $100 $167 $305 $820 $83
2010/ $55,138| $9,419 | $1,583 $318 $224 $162 $ $315
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Our Community
Volunteerism means something different to everyone. Each individual has a unique set of talents and

contributions to make to any organization. In line with this belief, Givologg © CAOOET ¢ ET O1 1 OAA

encompasses an experience that is flexible, initiativelriven, meaningful and extremely rewarding.

As a 100% volunteerbased organization,
Givology depends solely on its supporters and
networks to carry out its mission and gals.
What makes Givology unique is the fact that we
are able to accomplish our goal of
democratizing  education  through  the
aggregation of volunteer efforts. We function
because individuals like you are able to
dedicate your unique skills and time to heljng
shape the future of Givology. As indispensable
contributors to our work, volunteers are
welcome to join us in any way they can.

Getting involved with Givology is a truly
rewarding experience that can be tailored and
personalized to suit individual neals. Givology
encourages each volunteer to assess what he or
she wants to accomplish and provides the
resources needed to help the volunteer take
ET EOEAOEOA xEOE A O1 ENOA
powerful about the Givology model is that individual volunteers an not only see how a project has impacted
and shaped their own livesbut also see clearly how their project has changed the lives of students across the
world. Our volunteers have creative licens¢o participate in a variety of campaigns and projects, from writing
newsletter articles, translating student letters, and assisting withsocial media to helping connect our
organization with new potential field partners. We welcome volunteers of all ages anblackgrounds.

Skip Peru students actively participating in class (Peru)

In the words of Givology supporter Olivia Lenson:

041 1 An CAOOET ¢ ETOI 1 OAA xEOE 'EOIlTTcU 1|24
hope is that the effects of Givology's sponsorships and projects reach beyond the individua
sponsor and communities we aid. The ripple effectf grassroots endeavors can be enormot
AT A ) EIi DA OEAO AOGAOU DPOI EAAO ) O1 AROOGAEA

Getting Involved

As a 100% volunteer driven organization, our success and
growth depends on those who dedicate their time, passion, and
expertise to growing Givology. Whether you have 5 minutes, 2
hours, or an unlimited amount of time to dedicate taGivology,
there are many ways to get involved. For a full listing of

I DPT 0001 EOEAO AOAEI AAl Ah Pl AAO
our site at: https://www.givology.org/getinvolved_about/ .
Below are somejust some highlights We have volunteers of all
ages and backgrounds, and welcome anyone and everyone to Our fellow James working and laughing
get involved in some capacity! with students (China)
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Register as a Donor and Participate in our

"EOT 1T GCUBO OOAAARAOO OAIT EAO 1T1
impact donations.
https://www.qgivology.org/ . Our goal is to make giving a

Online Community

OE £
Please register and donate today at

Skype takes photos of flag raising (China)

%OAT

EA Ul § sidy reddihg giuiddntiufdAtes https://www.givolo

very interactive and meaningful act. As a result, we
highly recommend you to complete a full profile on
Givology and take advantage of our interactive web
functions, such as joining a Giving team, posting blog
messages,
OA£I AAGET T O PiI OOAA EI
OAT AET C CEZO AAOOGEZEAAOAOR OO
function, and sending a message of support to our
students and projects.

comm&ing on interesting articles and )
i 00 O.1 OA«
ET I

.org/studentupdates/ ) and

project updates (ttps://www.givology.org/projectupdates/ ) allows you to peer into and better understand
the lives of students in villages across the world. Awareness is the first step to making a differendérough

our site, you can learn more about the challenges students face across the globe and the grassroots work our

partners carry out to help empower children.
Write a Message to a Student

As many of you know, the most unique factor about
Givology is that donors can directly message our
students and read their updates online regularly. You
can form real relationshipswith the students, acting as

mentors and sharing stories about your life. Simply by
telling a student a little about yourself, your family, or

your job, you are opening their minds to new ideas and
inspiring them to work hard and stay in school. A

student is simply less likely to become disengaged from
school and drop out if she knows that people all over the
world sincerely want her to continue her education.

Our letter writing campaign has expanded and grown.
Our goal is simple:one letter per child . We want each
and every student on Givology to know that we care, not
just as a faceless organization, but as fellow and former
students. To learn more about messgng and our letter
campaign, D1 AAOGA OAAA
AAT 00

to get started.

Follow us on Twitter, Facebook, and Linked -in

I 00 OAAOQET I
- A GmbighQigHlights dktails and suggestions The letters that we receive from the students we help
inspire us each day.

4;%75(!]

_i_&_éﬁfnuahg?
B fhe X 23 TRAIAR KRB R M4 KK
B WP - Rk 4 037
g fan 59 F T 2 BROM (ke g AN -/
5] 32§ﬁ 2 RA MM A g W Bk .
_Eef By, AR R EPH -8 %, W8 B RAm Kl
_Mp axien BM ein B 1o 1P &7 w4 (hep )
A3, & Ao 1Ae & mH) BN B § 1 AR
Rk A RIB (RAM e R BEIE AT RN KT
- R, % b REBeE W B MG B
— bmky——hew B At RE i pniima
_ WA EREmae & B MR e, &K B mA
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AATT x { O0-AOOACA

Givology (@Givology) is on Twitter! Follow us to get updates on Givology and news o

TT1TDOT ZEOh AAOAAOQET T h

Ol AEAI

AT OOADPOAT A AT A 11 OA:

a great way to help Givology expand its network. You can also find us on Facebool a
Linked-in z a great resource for exciting updates, event notifications, and meeting other

Givologists who share your passion for making a difference.
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Volunt eer

Whether you have 5 minutes, 2 hours, or an unlimited amount of time to
dedicate to Givology, volunteering is a great way to get involved. Join
our daily operations as a volunteer in one of the following functions:
Outreach/Marketing, Fundraising/Sponsorship, Research, Technology
or Translation. Our volunteers play atremendous role in helping us
build our network.

Please visit our volunteering page to learn more about the projects and
opportunities currently available at:
https://www.givology.org/volunteer/

In particular, if you have professional experience in graphics, web
development, finance, accounting, marketing, public relations, and

: . Riii 6l EAAOET T ORh  x Aréciate you CsUpporit! OWE ADD
The Greater China Club held a welcome volunteers of all ages, background, and locatignthe majority

mooncake sale to raise funding fo  Of the work can be coordinated online.

Peach Foundation students

Internships

An internship at Givology provides a E ;ﬁ\ =% -
handson experience in  nonprofit ' —-— A
management and strategy. Interns work T P I k ‘
closely with members of the Givology VAT (SR A UL R i

executive team, and have the opportunity
to gain practical skills in public relations,
marketing, communications, fundraising,
finance, technology management, and
translation, among other functions. “
Internship applications are accepted nﬂea H f(_) 7 O \A J
throughout the year, and there is no
minimum or maximum age requirement.
7A8 0A EAA O i A OAA
interns over the years, each bringing their
talents, creativity, and fresh perspective. Burke created a youtube challenge. Visit our Givology Video Chall
Interns not only assist with existing Givology channel at:http://www.youtube.com/user/GivologyContest

projects, but have the opportunity to lead an
initiative on their own and to make their own mark on our organization

P oad omren @& PR~ )

Givology offers two types of internships z a Research internship program that focuses on identifying
GCOAOOOI 1 OO PAOOT AOO AT A Ai1 OOEAOGOET ¢ O OEA AT AU 1T £ |
Development internship that provides experiences in nofprofit project management and execution. To learn

more about our internship program, visit:

https://www.givology.org/internships/ .
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Fellowships

Each year, Givology sends a group of research
fellows to the sites where we have partner
presence. Fellows serve as our field contact in
conducting research on wral education and
due diligence on transferred donations. Our
fellows are witnesses to the impact of Givology
donations received to support the education of
an individual student or an entire community,
while assisting our grassroots partners with
their work. To learn more about the
fellowship program, please visit:
https://www.givology.org/fellowships/
Applications are accepted on a rolling
deadline, though placement opportunities vary
throughout the year. We encourage early
applications to allow us sufficient time for
planning. Even though we are unable to
compensate fellows for their travel expenses,  Ankit visited the Asha oundation and worked with local communi
we assist with logistics support and connect our organizers to help the children of the village.

fellows to grant opportunities.

The stories, AGDAOEAT AAOh AT A OAEI AAOGEIT T O 1 AMotesChom theARRI@ 6 AAT 1 T x C
section of our journal, https://www.givology.org/notesfromthefield/ . From observing posttsunami

reconstruction efforts in Sri Lanka to setting up a one laptop per child initiative in Cameroon, our fellows are

out in the field tackling complex issues in the delivery of educatiorhis past year, we had fellows visit the

Circle of Peace School in Uganda, thelfa Foundation in Bihar, India, among other location®ur fellows very

much welcome your feedback, questions, and comments on their writings, which can be found in the Journal

link above. By sharing their experiences abroad, our fellows bring the work afur grassroots partners to you,

our donor community. Not everyone has an opportunity to travel; as such, we truly value the sharing of
experiences.

Host a Givology Event or Fundraiser

A Givology event is any occasion that spreads
awareness of Givology, raises funds for
Givology, and/or engages members of your local
community in an activity that promotes
education. Hosting an event is an opportunity
for anyone to educate, inspire and motivate his
or her community to contribute their part. Plus,
EO8O &O1 O 1 OCATEUA A AOAT O
good times together, while simultaneously
making a difference.Some poential event ideas
include holding a poker night, house party,
promises auction brunch, among many other
activities. There is no event too smallz every
little bit counts.

Our New York City Chapter held their annual benefit for
Givology @ Marquee Nightclub
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Creative ideas are very much welcome! In the past, we had supporters run races, organize a damteon,
host a series of informal dinnersplan young professional operbar nights, conductletter writing sessions,
hold a Moon cake saleand coordinate a Philadelphia food night. Please refer to our chapter guidebook for
more suggestions on fun, creative events to hold, which can be fouat
https://www.givology.org/startachapter/ .

We welcome all irdividuals with event and fundraiser ideas to contact us. Pease email Joyce Meng at
joyce.meng@aivology.orgwith a short self-introduction and a brief description of the event you are
envisioningh AT A xde®dr full sBppdrt € Belp you get started

Start a Chapter

Givology Chapters are volunteedriven

organizations that are affiliated with Givology.
In support of Givology's mission, Givology
Chapters recruit their own volunteers, establish
their own goals, and devise their ownplan to

make a difference, with the fll support of the

Givology team Givology chapters not only
contribute by raising funding to support

community-driven education initiatives and

student scholarships, but also identify strategic
partnerships for Givology and increase
awareness locally about issues confronting

education in the developing world.

Starting a Givology chapter is agreat way to
make an impact in your local community.
Chapters assist across a broad spectrum of
The Sugarland, Texas chapter holds a bake sale for Haiti activities, including marketing and outreach,

fundraising, identification of partnerships,

research, technology, and translation. To date, 12
Givology chapters have been formed across the world at the high school, university, and regional level.
Chapters are crucial extensions of our network, athey carry out the work of Giwlogy in schools and
communities. Even though we are an online giving marketplace, we remain fully committed to developing our
chapters as ambassadors of our organizatiopyoung people motivatedto make a difference.

To learn more about Givology chaptersplease visithttps://www.givology.org/startachapter/
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